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How do online
shoppers most
frequently pay?

49% 21%
use debit use PayPal,
cards Venmo, or Zelle
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47% 11%
use credit use checkout
cards buttons
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Do shoppers
feel secure?

53(y of consumers have
0 been the victim of fraud

believe businesses do
a good job of securing
their data—down from 63% in 2018

32(y agree that security
(0 procedures like

passwords and PINs make checkout
confusing and cumbersome

How does online compare to in

When using a credit card to

of consumers are
\ / believe their personal and pa
- information is very secure wh

online vs. 41% when shoppi

And while of consumers say they a

about having their information compro
only 40%

when making purchases in-person.
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